Summary Assessment

Content Types

	Peer Sites
	research.aarp.org (and www.aarp.org, Policy and Research)

	Research analysis / Studies
	Study results

Survey results / Member Opinion Research

	Commentary/Opinion
	Commentary (in International Affairs)

	Books and publications
	

	News release / story
	News Releases (in Press Center)

	Biography
	

	Event listing
	Event listing (in International Affairs)

	Conference proceedings and papers
	Conference proceedings and papers (in International Affairs)

	Conference Agenda
	Conference Agenda (in International Affairs)

	Policy brief / Research brief
	Issue Brief

	Report
	Report

Issue Paper

	Project/Program description
	

	Facts and Figures / fact sheets
	Fact Sheet 

Data Digest

	Reports to Congress
	

	Congressional Testimony
	Congressional Testimony (in Press Center)

	Interviews
	

	Database
	Database

	Working Papers
	

	Resource Links (to other providers)
	Resource List (external books)

	
	Abstract

	
	Consumer Summaries


· The two are significantly parallel.  AARP creates a few distinctions which other sites don’t, but are parallel in type.

· Other sites have a few content types which we can plan for: Books and publications, Biographies, Project/Program descriptions, Reports to Congress, Interviews, and Working Papers.

· Suggested addition:  Consumer Summaries (make the gist of all research understandable to the uninitiated)

Meta Data per Article
Each article should have the following fields available in order to populate content:

· Keywords

· Content Type

· Topics

· Subtopics

· Author (author name allows automatic population with photograph, bio summary, and link to full bio)

· Source (can pull in boilerplate in an article, if desired)

· Title

· Subtitle

· Entered Date

· Modified Date

· Publish Date

· Copyright Date

· Place (event/story location)

· Teaser

· Description

· Contact/Purchase information

· Publication ID (fulfillment number)

· Citation URL

· Cost (publication for purchase)

· Length (publication for download or purchase)

· Available Formats (any checked formats will tell the system to automatically search for files with the same article ID in a predetermined folder; may also prepopulate file size information if desired)

· Introduction

· Summary/Abstract

· Executive Summary

· Article Body

Key Audience Tasks
The following tasks rate above 2.0 for the two major research audience divisions  (highest scoring first)

	Professionals
	Members, Citizens, Staff, and Service Providers

	· Find articles specifically on a specialty topic

· Review information on US policy issues

· Find simple, understandable interpretations of complex, valid research

· Compare and contrast historical and current events

· Find out what realities the aging population faces today, and how that may change

· Find out how to reach the AARP member market, i.e., how the market is different

· Get email notification of new reseach

· Analyze reports and information

· Find in-depth research

· Look for facts with citable references

· See AARP featured research

· See comparative studies

· Find publications on aging

· Download policy reports

· Find international resources on aging

· Learn the views of the 50+ population

· Look for talking points on issues

· Answer pre-formed questions

· Locate and use fact sheets

· Understand who AARP is, and what we do

· Learn about a wide range of issues

· Find out how AARP supports their goals (policy)

· Find out how to support the needs of the AARP market
	· Find simple, understandable interpretations of complex, valid research

· Answer pre-formed questions

· Find related resources on www.aarp.org

· See AARP featured research

· Learn the views of the 50+ population

· Learn about a wide range of issues

· Find articles specifically on a specialty topic

· Review information on US policy issues

· Find out what realities the aging population faces today, and how that may change

· Find publications on aging

· Find international resources on aging

· Locate and use fact sheets

· Understand who AARP is, and what we do


Project Team Goals for the Redesign
· It should be easy to add topics to the design and to the CMS meta data fields, so that upcoming issues can be grouped

· Increase the awareness of the site as a major information resource for public policy, consumer behavior, and social issues

· On the Research home page, represent both the vast information available AND AARP’s Strategic Priorities

· Increase relevance of materials to the general public, and make the site more accessible to the general public

· Enhance search function:  design, function and presence

· Update and improve contact information

· Add a site map

· Improve navigation

· Improve layout so that the components of each article and page are clear and easily recognized

· Improve topic breakdown

· Develop strategy for databases (existing and upcoming)

· Improve capturing of meta data and keywords

· Stakeholders are interested in the Urban Institute home page promotion style:  discuss current issues, and link to a variety of content types and levels from within the text discussion.  Explore as an option.

· Develop background content on our organizational makeup, researchers, current projects and goals

· Develop more appropriate community and interactivity venues, including email newsletters and topic-sensitive research alerts

· Make the relationship between publications on the same research transparent (research analysis links to summary)

· Improve related content (both research and www.aarp.org) promotion

· Establish redirects for all changing URL’s:  many of the peer research sites refer extensively to current AARP research

· Improved design flexibility

· Improve tracking of site visitors and site use

· Execute usability testing at multiple touchpoints, and follow up with audience surveys to identify strengths and weaknesses of new design

