Peer Sites

The Brookings Institution, http://www.brook.edu/
Information Structure

· Home page breaks down by media/venue and is listed to appeal to audience core tasks (news, scholars, research topics, programs, publications, bookstore, education, and about)

· Research Topics breaks down categorically and is listed alphabetically (business, cities and suburbs, defense, global economics, US economics, education, governance, global politics, US politics, science and technology, social policy)

· Programs breaks down the organization’s research programs and policy centers, and describes the studies conducted by each group.  It also cross-lists recent research, analysis and commentary, as well as relevant books and publications sold by the Brookings Institution (presumably authored by their researches, as well)

Promotion Style (home page, topic pages)

· The home page shows recent content released under each media.  The right column lists the specific programs, policy centers, and projects (same as under “Programs in the left nav)—this information is NOT persistent through the site, but just on the home page. 

· The program pages show recent content organized by content type.  The right column links to an index for each content type, which shows relevant research projects and policy centers (with links to their program pages); then it cross-promotes related centers in the right column.

· Research topic pages show an index of subtopics under each topic, archived by year.  In the right column, it cross-promotes related content (organized by type) and relevant projects and researchers.  There’s also an about us page which talks about contributing scholars and policy centers.

· SUMMARY:  Each of the programs and centers has what AARP describes as a topic page, showing samples of content, but without a link to more content or a full content list (there is a reference to supporting projects and centers, but this it is very circular).  In contrast, the research topic pages are treated like a drill-down index.

Content

· Promotions to content show a linked article title, unlinked subtitles (where relevant), authors, and date.  While the date is not listed first in the index, the articles appear to be sorted reverse chronologically.

· Typical news story:  title, original publishing source, date; author (linked to bio) and position; photo of author and story.  Single-sentence bio summary at the end of the article.

· Event listing: Event title, date and time, location (detailed); event summary.  Sidebar shows moderators, contact information, and link to registration.

· Policy brief:  Title, author, date; link to PDF of the brief; abstract, brief, and single-sentence bio summary.

· Reports:  Title, author, date; link to the full report in PDF; Executive summary

RAND, http://www.rand.org/ 

Information Structure

· Home page breaks down into 7 major content types (About RAND, Publications, Research Areas, Services and Tools, Opportunities, Advanced Search, User’s Guide), and lists the subgroupings beneath each (e.g., Research Areas: child policy, civil and criminal justice, community and U.S. regional studies, drug policy, education, health, infrastructure, international policy, methodology, national security, population and aging, science and technology, terrorism)

· The Research Areas topic page lists the research topics again, and also shows the supporting groups within the organization (linking to each of their home pages). 

· Each of the research topic pages has a link to full subtopic indexes at the foot of the page, beneath promotions.

· The project index pages describe ongoing or completed research, but do not link to a report.

· The news and op-eds index pages link to relevant books, reports, research briefs, news releases, statements, and op-ed pieces.  They don’t appear to be in any particular order.

· The publications index page lists all published research on the topic, with a link to the abstract.

· The studies’ highlights index lists studies in alpahetical order, and links to the research brief.

Promotion Style (home page, topic pages)

· On the home page, a hot topics and recent releases are promoted.  The right column features the Rand Review (house publication), press releases, and new publications.

· Each of the research topic pages within the Research Areas features information about the topic, then descriptions of current research and recent publications.  Some are linked, some are not.  Related programs, projects, and staff are listed in the right column.

Content

· Promotions for articles show an unlinked article title, promotion text, and a link to “full text”, “news release”, or “commentary.”  Some link to an author or to an outside site.

· Article index listings show an unlinked article title, and a description with multiple links (to the full piece, and to other referenced publications, authors, projects, etc.)

· Reports: can be purchased or downloaded from the same page.  Article title, subtitle, authors; ordering information and link; Table of Contents with links to PDF downloads for each section; short summary of group responsible for the research, with link to their home page.

· Research briefs:  sponsoring program, article title, research article body, link to purchase full research report at the end of the document.

· News releases: header for press contact informatiojn; date; article title, subtitle, town, date; article text.

· Op-eds: Title, author, original publication source and date; article text; one-sentence bio summary.

The Cato Institute, http://www.cato.org/ 
Information Structure

· Home breaks down across a top nav bar by media/venue (home, about us, experts, newsroom, events, publications, research areas, Cato store, subscriptions, and contribute), then features “hot topics” with a link to more hot topics in the left column

· Research area is broken down by topics and subtopics.  The subtopics link takes you to an anchor within the same page, which shows each of the subtopics beneath each of the topics.  

· The topic pages show policy staff, subtopics, publications, and facts and figures; this also becomes the left navigation.  The subtopics, publications, and facts and figures links go to index pages.

· The subtopic pages have the same navigation as the topic pages.  They list a full index by content type, and then reverse chronologically, of research, studies, publication articles, opinion and commentary, congressional resource, congressional testimony, events, interviews, and new releases.

· The publications index shows articles by issue, reverse chronologically.

· The facts and figures index lists charts by topic

· Hot topics function like a topic, with subtopics and separate navigation.

Promotion Style (home page, topic pages)

· Daily commentary, daily dispatch, live this week, and contribute boxes run static throughout the site.

Content

· The facts and figures index listings show a linked article title, a linked thumbnail of the chart, and a summary of the chart data.  The links popup a larger GIF image of the chart.

· The publications index listings show issue number, linked article title, author, date, and the format/size of the file to be downloaded.

· Publication articles:  recently published as PDFs.  Older articles are in HTML:  issue information, title, author, position; article text with anchor-linked footnotes; footnotes

· Research and studies are listed by linked article title, author, publication source, and date.

· Studies:  publication source and date banner; article title, author, one-sentence bio summary; executive summary; link to PDF of full text.

The Urban Institute, http://www.urban.org/ 
Information Structure

· Home page breaks down by media/venue (news and events, experts, research, issues in focus, policy centers, about UI, search)

· Each of the media/venues break down into topics and subtopics until they get to an index list.   

· Index pages have an output limit, showing the most recent articles first, and continuing in reverse chronological order to the “next page” (number of pages not revealed)

· Research is sorted by topic/subtopic

· Information on contributing institutes is stored within Research, but it does not archive reports by each institute.

· Databases are stored separately within Research.

Promotion Style (home page, topic pages)

· Home page shows a sample of recent news-worthy issues, and links to relevant content on the UI site (not promos to particular articles, but recent issue summaries with many link to many UI articles and indexes).  Recent research publications, and commentaries are cross promoted in the right column.

· Index and article pages do not cross-promote.

Content

· Index pages show linked article title, article type, linked author, publication date, summaries of various lengths, and and “availability” links to the file in each available format. 

· Article pages show title, linked authors, linked availability formats, publish date, citation url, and information on the source publication or series; boilerplate, article text (including large charts and figures); footnotes; references; about the authors, and about the series 

Moving Ideas: The Electronic Policy Network, http://movingideas.org/
Information Structure

· Home page breaks down into major content types (our members, about us, join, research, advocacy, media, features, events, link library, policy jobs, search, contact).  Features is broken down in the navigation to: Weekly Round Up, The Blitz, In the Fight, Feature Articles, and Spotlight.

· Research, Advocacy, and Media go to search pages.  

· Link Library is like our Internet Resources on Aging, but a topic-based series of indexes, rather than a database.

· The Weekly Round Up is a browse tool for recent articles.  You can browse by subject or by releasing organization.

Promotion Style (home page, topic pages)

· The home page features hot topics and the weekly round-up (including a drop-down to more specific weekly round-up indexes).  In the right column, there is a featured news release, a featured event, and a “pick of the week” member research institute, as well as the opportunity to sign up for newsletters.  All link to “more.”

· A link to related links, articles, and featured sites is cross-promoted in the right column on index pages.

Content

· Article promotions show linked title, description, sponsoring institute, and post date.

· Content is hosted by contributing institute.

National Academy of Social Insurance, http://www.nasi.org/ 
Information Structure

· There are four highlighted “key interest areas,” medicare, social security, workers’ compensation, and international activities.  The home page also shows major content types (about the academy, what’s new, search by subject, current NASI projects, for the press, publications, conferences and events, member services, links and student opportunities.)

· The Search function isn’t a true search:  it lists information from each of ten presorted categories.  If you select more than one category, the results are combined.  Categories: medicare, other health coverage, long-term care, social security, disability, workers’ compensation, workforce issues and employee benefits, unemployment insurance, news about NASI, and international activities.  

· Search results are organized by content type and a “new” category: what’s new, current NASI projects, briefs and fact sheets, conference proceedings and books, miscellaneous, press releases, reports, and working papers.

· Key Interest Areas are a subset of the search by subject categories, and produce the same results.

Promotion Style (home page, topic pages)

· There is no cross-promotion.

· The home page and any search results feature recent research.

Content

· Index listings: Linked article title, source, and date.

· Brief: article title, author, source and date; introduction/summary; link to download PDF of full report.

· Conference Proceedings/Books: title, authors/editors, description, cost, length, date; purchasing information.

· Reports: Title, editors, subtitle; description; download executive summary in PDF; download report in PDF; link to an order form. 

Center for Retirement Research, Boston College, http://www.bc.edu/centers/crr/ 
Information Structure

· Home page breaks down into major content types (about the center, research, publications, training and education, events, data, links, contact us, search, site map, home).  

· Research hosts priorities information, researchers’ backgrounds, and a list of current projects. The list of current projects links to a short description of the researchers and their project.

· Most of the content appears to be hosted under “publications” and “data.”   

· Data hosts “data clearinghouse” (a short description and contact information) and “dataset links.”  Data links is divided by topic; each topic links out to a major data resource hosted by an external agency.

· Publications hosts “issues in brief,” “working papers,” “just the facts,” “conference papers,” and “press releases.”

Promotion Style (home page, topic pages)

· Home page features a couple of specific articles, then links to working papers, most requested publications, and ongoing research projects (all lists).  It also encourages site search and the mailing list.

Content

· Conference paper index: linked title of the event, date, location.

· Conference paper articles: title, date, location; list of all conference papers by linked title (to PDF), author, and author’s affiliation; link to conference agenda.

· Index listings:  linked title, authors, date, publication ID, link to executive summary/abstract, link to download as a PDF, and link to corresponding press release.  New items are marked with an icon.

· Papers: article title, linked author names, date, publication ID, link to PDF, link to press release, executive summary.

· Press Releases: title, release date, contact information, link to printer-friendly version, date, release.
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